AUBRIE LEMON

Aubrie Lemon began modeling at the age of 14, and has since become one of today’s most
sought-after faces. This past year she caught the attention of millions of people across the
country as one of the beautiful models on the hit NBC game show “Deal or No Deal” and as the
drop-dead gorgeous Swedish bombshell Belga in the beach comedy film “Surf School.”

Aubrie first gained national attention when she appeared on the cover of Playboy’s annual “Girls
of Summer” special issue, which led to other covers and layouts in dozens of magazines. She
has been in numerous advertising campaigns and promotions for companies including Coors,
Nikewear, Disney, Volkswagon, Biosilk, Bacardi, Coca-Cola, Gillette, Harley Davidson,
Mountain Dew, NASCAR, the Hard Rock Hotel and Wrigley’s.

Aubrie got her first acting break in the Ludacris video “Act a Fool,” which was from the “2 Fast
2 Furious” soundtrack. This led to a featured role in the Michael Bay sci-fi thriller “The Island”
and then a supporting role in the 2006 hit comedy “Surf School.” Aubrie also regularly appears
on NBC'’s hit game show “Deal or No Deal,” which is one of the network’s most highly rated
prime time shows.

Born in Southern California, Aubrie moved at an early age with her family to a farm in Flagler
Beach, Florida where she spent most of her childhood. Aubrie soon returned to Los Angeles to
pursue a modeling and acting career.

When she’s not working, Aubrie spends her time bicycling and playing the harp, as well as
volunteering for various animal rescue and children’s charities.
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